STUDY SUBJECT DESCRIPTION
BUSINESS FOREIGN LANGUAGE (GERMAN)

BUSINESS MANAGEMENT AND Compulsory I 1% year
INNOVATIONS
I*tand 2™ 9 ECTS Lithuanian face-to-face,
e-learning
After completion of the study subject, a student should be able: Mind map Progress assessment
LO1 touse appropriate terminology, grammatical structures and syntactic Bl.ramstqrm (written apd oral fqrm )
. . . . . . Discussions Presentation of project
constructions when collaborating and negotiating with clients and business .
artners in English Role playing work

p FNEHST. . . . . Consultations Examination

LO2 to communicate appropriately with foreign partners and customers in Self-study

English, taking into account intercultural aspects. I .
mprovised conference

LO3 to present information and express opinions in a business English manner
and in a reasoned manner in a public setting.

Communication and cooperation within the company

The business enterprise and its activities

Business correspondence and business telephone conversations
Trade and markets

Current issues in modern business
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A.Buscha, J. Matz, S. Raven, S.Szita.(2016). Entscheidungen: Deutsch als Geschifts- und Verhandlungssprache. Schubert Leipzig
Lévy-Hillerich, Dorothea (2010). Kommunikation in der Wirtschaft. Cornelsen Verlag

Markplatz — Deutsche Sprache in der Wirtschaft (Deutsche Welle) .Sprachkurs der deutschen Welle auf der Niveaustufe B2.
http://www.dw.de/deutsch-lernen/marktplatz/s-2203

Markt online. Deutsch fiir den Beruf — Materialien aus der Presse (Goethe-Institut).
https://www.goethe.de/de/spr/unt/kum/ber/ler/20391537.html

Duden online. http://www.duden.de/woerterbuch
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